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“The keynote speakers were incredibly inspiring! It was a
broad range of women with vastly different messages and stories, and |

took away something meaningful from each one.”
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What are sponsor impressions?
Sponsor impressions are defined as the total number of banner Guide

views and clicks, for all sponsors appearing in the mobile or web
app to attendees.




“It's awesome and they make it so relevant to all the challenges women face in
the workplace, as leaders, at home — the whole spectrum. Very engaging and

enjoyable event. I'm planning to go back for it next year.”

IOWA EVENTS CENTER, DES MOINES

“] already have my
calendar marked for

2023 and if you have ever thought
about attending the two day WLC
conference, here is my push for you
to do it. You will not regret it.”
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2023 PROGRAMMING
Keynote Speakers
Breakout Tracks

lowa Women of Achievement Awards Luncheon
CEO Forum, VIP Events

IN-PERSON REGISTRATION
$550/person

WEBSITE
WLCglobal.org/events

PRODUCED BY

IWLC d/b/a Women Lead Change, a nonpartisan,
501(c)3 non-profit organization dedicated to the
development, advancement, and promotion of
women, their organizations, and to impacting the
economy and future workforce.


http://www.WLCglobal.org/events
https://www.wlcglobal.org/events/2021-icr-iowa-conference
https://www.wlcglobal.org
https://twitter.com/wlcglobal
https://www.facebook.com/womenleadchangeglobal
https://www.linkedin.com/organization-guest/company/iowa-women-lead-change-iwlc-?challengeId=AQGUMYWdxXr5cwAAAXZs0oggk85JKKjNtMgp6RcKc2g3MSc4XputwsvCBWcQpNSg7s-jP8E8meNuMTm0fHADWepMp6o8_GSoaA&submissionId=53bf855f-ff45-5116-64a7-bb5de1cd445a
https://www.instagram.com/womenleadchange/
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THANK YOU TO OUR 2022 SPONSORS!
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WHY SPONSOR

Engage with a consumer base of hundreds of women business professionals through an
in-person and interactive virtual experience

Be an active contributor to workforce development efforts for women.

Align your brand with an organization devoted to the development, advancement
and promotion of women

Reach your target audience through multiple marketing and promotional opportunities
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